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Infographic: Consumers Demand Change! 
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FER“PURPOSE” IS NOW THE FIFTH “P” OF MARKETING. 
IT IS A VITAL ADDITION TO THE AGE-OLD MARKETING
MIX OF PRODUCT, PRICE, PLACEMENT AND 
PROMOTION.

CONSUMER ACTIONISM

GREEN AS ECONOMIC LEVER 

CONSUMER WILLINGNES TO PUNISH BRANDS THAT “ARE WRONG”

MORE THAN 7 IN 10

71%

63%

64%

61%

consumer switch to brands of similar 
quality supporting a good cause  

consumer recommends a brand that 
supports a good cause that one 
that doesn’t

consumer promotes products 
and services that has a good cause 
behind them

78% INDIA
62% GLOBAL

86%

77% CHINA
62% GLOBAL

80% BRAZIL
61%GLOBAL

                                             consumers in the emerging markets would take action to support 
    social purpose brands.

          believe brands and consumers could do more to support good causes by working together

          want brands to make it easier for them to make a positive difference

          believe it is no longer enough for corporations to give money; they must integrate good causes 
into their everyday business

          have a better opinion of corporations that integrate good causes into business, regardless of 
why they do so

37%

71%

37%

38%

46%

          refuse to buy its products 
or services

          of global consumers believe projects that protect and sustain the environment can help 
grow the economy

criticize it to others

          share negative opinions and
experiences

wouldn’t invest in it

GOVERNMENTS AND CORPORATIONS MUST 
PLAY A ROLE

Globally, social purpose remains a key motivator for purchasing goods.
MOTIVATOR FOR PURCHASING GOODS.

             expect corporations to take actions to preserve and sustain 
   the environment

             agree government and business need to work together 
   more closely to ensure the environment is protected

             would support legislation that requires corporations to meet 
   certain environmental standards even if it would negatively impact 
   a corporation’s profits

             would support legislation that requires government to fund 
   partnerships between public and private organizations to help 
   protect the environment

    of global consumers believe that business organizations 
     need to place an equal weight on their financial goals as well as 
     on society’s interest.

Social Purpose (42%)
Design and Innovation (31%)
Brand Loyalty (27%)
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